DOI: 10.6915/PMSS.202503_(26).0005
RS REET] > 55 26 1] - H 91-126 (2025 4% 3 F)

BEEE X E &R BT A aREh R h s 4 B B
S S Rl

2z

ft

yte*® =l /5 g
FIE EHET

7N

==

LS

ERT RS & S Hae T R M R - B BUR EIME IR &
MBS E B LY EE B T H, - 2RI 4IRS ER T Y o = B B il - mlRE s B
BHBURA SRR © AWTFEE R ST PRI > TR R E S A& s
MBI E SRR - EITNE TR LR - et A E AR AR 2N S B E
TSR IR - bIFETARRA T A E R, T R AT B T
FOCEERHEE T, o W] OpView tHEFCIRRE I AT 2022 FAHRBHAG S =
BB - IR Sle E AR E B L3R EBEE SRS nE

» BURNEAE R S E A HE RS B S 5RA SRR - fEAh > MR S T R
Y& ey S - (B e B B B B B s YT a1 LA [ By 2 S B B B Y
SCFFREE - AWFRE D EENE > FRAREE EEETRIRRRE - B3
BRG] RE S R SRR R B I ERAIN IR E - 752> K
BFEIE I S U B Z SO BB S EAE RS BRI BT - T R AR AR
EE RIS S E R R -

R« BUDTEAS - (RS - LRI - EEI TSGR ST ~ OpView 1
jiEqmytiy—y Sl

" ETREBUGFEER IR BUA S A A
" B ARSREUAIFEEE R BUAE S R HEER{EE Email : boyallew671004@gmail.com

HEETERERET 2 26 i 2025 91



javascript:;

DOI: 10.6915/PMSS.202503_(26).0005
Publication of Military Social Science, N0.26, pp.91-126 (Mar, 2025)

Analyzing the Effectiveness of Military Publicity Videos: A
Comparison of Facebook Engagement Between Taiwan’s
President and the Ministry of National Defense through Text
Mining Technique

Shu-Kuei Gong* Yao-Chung Huang**
Abstract

Modern social media platforms, combined with their multimedia integration and
real-time interactivity, have become essential tools for governments to disseminate
national defense information and strengthen public confidence. However, the prevalence
of malicious comments and opinion manipulation might influence the effectiveness of
defense communication. This study employs text mining techniques to analyze and
compare the engagement and dissemination effectiveness of military publicity videos
posted on Facebook pages between Taiwan’s President and the Ministry of National
Defense (MND) spokesperson. Using descriptive statistical analysis, topic modeling, and
CORPRO analysis, along with data from OpView, a Taiwan-based social media
sentiment analysis database, this research examines defense-related posts and user
comments since2022.The findings reveal that the President’s Facebook page significantly
outperforms the MND spokesperson’s page in terms of viewership and engagement rates,
demonstrating a wider dissemination. While discussions in the comment sections
frequently include negative opinions on broader social and political issues, responses
specifically related to military and defense topics tend to be supportive, indicating public
approval of the armed forces. Further analysis suggests that negative sentiments are
primarily on non-defense topics, implying that online discourse may be shaped by opinion
manipulation rather than a direct reflection of public sentiment. This study provides a
systematic evaluation of national defense communication on social media and offers
empirical insights to inform future defense messaging strategies.
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