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Abstract

The issue of declining birth rates in Taiwan has significantly impacted student
recruitment across all levels of education, and military academies are no exception. As the
primary training grounds for military officers, these academies face the urgent challenge of
mitigating the effects of low birth rates to attract young students and meet the personnel
demands of the armed forces. Compared to traditional marketing methods, social media and
networks offer marketing advantages that transcend temporal and spatial limitations, making
them particularly effective for disseminating information about military academies. This
study, grounded in the Stimulus-Organism-Response (SOR) theoretical framework,
examines the messaging strategies of Facebook fan page as stimulus factors, with perceived
value and sharing intention serving as the organism and response factors, respectively. The
research aims to identify which messaging strategies on fan pages yield better
communication outcomes, specifically in terms of eliciting users' intention to share, thereby
achieving broad dissemination and viral marketing effects. The findings indicate that
message strategies such as informativeness, timeliness, and entertainment significantly
influence users' perceived value. Moreover, these attributes not only enhance perceived
value but also positively affect users' intention to share. By exploring the relationship
between message strategies and behavioral intentions, this study seeks to provide military
academy and web administrators with strategic insights for managing fan pages, thereby
strengthening school marketing and recruitment efforts.

Keywords: Stimulus-Organism-Response Model, Fan Page Messaging Strategy, Perceived
Value, Share Intention
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