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Abstract

In this study, from the perspective of strategic communication analysis, we
examined the image sentiments of the official tweets of Russian President Vladimir Putin
and Ukrainian President VVolodymyr Zelenskyy, which contained images of their faces,
and then based on the confidence scores of their facial sentiments, the facial emotions of
them were determined to be calm, sad, and happy respectively. In order to explore the
correlation between the independent variables (calm, sad, and happy) and the dependent
variables (community response) in the study, linear regression was used to analyze the
influence, explanatory power, and predictive power of their facial emotions on the
community's response, and to explore how the president's image can be used as a
communication strategy. The results of the regression analysis revealed that the
President's facial emotions had a significant impact on the community's reaction.
Regression analysis reveals that the number of likes and retweets on Poutine and
Zelensky's tweets are significantly positively correlated with facial calmness of them,
while the number of replies is significantly positively correlated with their facial calmness
and sadness. Further examination of the tweets' narrative and regression analyses
empirically studies the Russian and Ukrainian presidents' communication strategies that
combine public diplomacy and psychological manipulation to achieve strategic goals at
home and abroad, and provides a reference for future research to explore the applicability

of strategic communication using image analysis methods.
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image analysis technology
Ming-June, Yuan
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STz 2 17 4 0E 3 By 2 IR 4H (reference group) - o7 Il H 175 4 REBE HE 17 R 5 4 56
(Dummy coding) PAFRE T A el & b 5] (BREE) ~ L (23 5 m) (G AE) By 4 1
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