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Analysis of Social Media Message of Armed Forces: A Case
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Abstract

Social media have become a combination of multimedia messages such as vidoes,
words, and images, and their speed, range and interactions can break through limit of
time and space, making communicators to ponder how to produce messages that can
draw attention and be influential. The ROC Army attaches great importance to social
media and has begun to use platforms such as Facebook to intergrate into military in-
stitutions, sending realtime messages, through strategies of combating, winning, con-
solidating, to unite soldiers, clarify and fight against fake news.

At different levels, military Facebook pages produce various contents according
to their respective characteristics with a strategy of catering and appealing to followers.
Their communication model changed from traditional policy announcement to focus
on lives of soldiers, shaping a positive image of soldiers’ loving, caring and safeguard-
ing people and homeland so that the civilians would support the development of
Armed Forces. From analyzing the Army’s Facebook page, we learned: 1. Specific
topic and type of content would have an impact on the number of followers. 2. Around
6000 to 9000 long-time followers might be people of similar military backgrounds. 3.
Exercise and training videos tend to attract new followers while topics of current issues
are more likely to be followed by those outside the military.
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