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Abstract

The vast realm of electronic commerce covers the internet and internet marketing.
Studies on electronic commerce often adopt a literature review. Although this method can be
applied to specific areas of electronic commerce, it cannot show its comprehensive features.
Therefore, bibliometrics is adopted for a comprehensive analysis of electronic commerce. The
objective of this study is to discuss areas of electronic commerce using bibliometrics.

This study used “electronic commerce” as a keyword to do keyword research, and set
“journal papers by 2017 as a matching criterion for data collection; 5514 papers found in the
WOS database were chosen for data analysis. VOSviewer and CiteSpace were adopted for an
analysis of these papers on electronic commerce. The research directions could be learned
from an analysis of works cited and keywords via time (from the time when works were cited
to the present); an analysis was performed on works in the field of electronic commerce
according to the set criteria.

The conclusion suggested that studies on electronic commerce almost always focus on
the United States, and the areas of research become more and more diverse. The total quantity
of references has experienced a huge increase over the years. Currently, studies on electronic
commerce, as found via the analysis software, can be divided into areas of research at four
different periods. However, a deeper exploration into these areas of research is not possible
due to reasons specified in the section “research limitations™ in this study.
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