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Analysis of Marketing Strategies on Whisky Distillery
Study Trip --The Case of Yoichi Distillery, Kavalan
Whisky Distillery

Kan-Lu Kuo
Lecturer,Department of General Education, Army Academy,R.O.C.

Abstract

The purpose of this article was to explore and compare the marketing strategies
of study trip in two whisky distilleries-Yoichi Distillery in Japan and Kavalan
Distillery in Taiwan, in order to have further understandings about how this kind of
experience marketing strategies can enhance the enterprise images and stimulus
consumption. The methods of field study and document analysis were conducted. In
addition, Bernd Schmitt's “five strategies of experiencing marketing”, including the
practices of how to get customers to sense, feel, think, act and relate to their company
and brands was applied to analyze the study trip processes of these two whisky
distilleries. We have found the same characteristics of the visits of the two distilleries
are taking awards for the World's Annual Whisky Review over the years to create
curiosity and recognition of the emotions and thinking of visitors, and then giving
them a variety of whisky to try to create the touched by the senses of visitors and
making them to purchase on action, and look forward to the continued consumption
power in the future from them. The most unique point belongs to Yoichi Distillery is
the legendary life of its founder, Masataka Taketsuru and his wife, combined with the
propaganda effect of TV dramas, creating a visitor's emotional imagination and add a
unique romantic flavor. As for Kavalan Distillery, the special marketing strategy was
to provide the “Whisky DIY” courses which the professional staffs teach visitors to
mix their own style of whisky, and it takes a higher level contact in the experience of
thinking.

Based on the successful experience in these two whisky distilleries, this article
concluded with five suggestions for enterprises which trying to engage in experience
marketing of factory study trips. First, visitors can buy the limited products that are
exclusively sold during the factory study trip. Second, it need to have a great value
tasting or trial to the visitors. Third, it is able to create brilliant award record or
touching historical story as marketing strategies. Fourth, the building or landscape of
environment in the factory park will has the value of sightseeing while studing trip.
Finally, it need to have convenient public transportation to reach the factory.

Keywords - Yoichi Distillery, Kavalan Whisky Distillery, factory study trips,
experience marketing, Strategic Experiential Modules.
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