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Abstract

The all-out defense education in e-democracy era should not only cover the regulated
education at schools, but also includes a discussion over social policy marketing and the
challenges brought by “social anti-marketing.” This study builds on A. Giddens's theory
to evaluate cases of policy marketing and further to analyze the major problem in national
defense education. It is concluded that the national defense education lacks “confidence and
trust” from the aspect of structure, and it is expected to revolve around the “Partnership” in
the six Ps of marketing and follow the idea of user generated content(UGC) from the aspect of
action.
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