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Explore the experiential marketing to enhance the

utilization of the sports venues and facilities
Mei-Ling Yeh! + Kuo-Lun Lo?
'Amy Penghu Defense Command
*National Defense University Physical Education Office

ABSTRACT

Premium sports venues and facilities in Taiwan very common, through user charge can
improve the quality of management and sports venues to reduce waste of resources , but also
can contribute to caring for people in public affairs and responsible attitude , to enhance public
willingness to pay for venues and facilities management necessary for the people who make
the actual demand considerations , the concept can be experiential marketing , creative attract
people , and experiential marketing also refers to business owners to services and goods for
the basic elements , combined with everyday life situations as a starting point to create new
sensory experience , access to consumer acceptance , and creating new living space for the
original service and merchandise , experiential marketing strategy experience to distinguish
between modules ( Sense , Feel , Think, Act , Relate ) and experience media ( communication,
verbal identity and signage, product presence, co- branding, spatial environment , electronic
media and people) interaction arising under both experiential marketing strategy plan. This
paper will pay sports venues and facilities operations planning perspective to experiential
marketing strategy to combine traditional marketing point of view the idea of creating a more
modern sensibility motion space to boost the overall social movement culture.

Keywords: sports venues and facilities, user charge, experiential marketing
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