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The huge amount of meteorological investment is supported by the government for long term. It has been 
thought a heavy burden. On the other hand, the meteorological service results were not presented 
obviously. Therefore, the American Meteorology Service for strove the government budget in 1960. They 
tried to with viewpoint of appraisal meteorology by economic to the society. They found that although the 
weather forecast has its limitations and indeterminations. On the whole of investment reward rate to the 
national society actually is very worthy of investment. So far, the advanced countries have listed as the 
public commodity and the strategic investments. As a result of meteorological service influences are not 
only on individual behaviors but also on the community competitions. Because the meteorological 
education guidance insufficiency previously makes the users always have negative results impression. 
Actually, some were user's excessively request. In the modern society, It has been insufficient to deal 
with modern society that the meteorological service invested by government. The more specialized 
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meteorological service should provide by the private meteorological company. This can achieve the 
enterprise and the meteorological service reciprocal situation. The public meteorological service still 
provided by official government. The 21st century meteorological services move towards the 
commercialization. How do we established effectiveness and the benefit meteorological service? That 
will be the government and a meteorologist's great challenges in the future.

Keywords meteorological economics, Meteorological services, meteorological market, public 
meteorology.
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